Internet & Broadband Use in Kentucky
Marshall County Results from the
2005 County Level Technology Assessment Study
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Technology Adoption & Use Barriers to Internet & Broadband
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Source: 2005 ConnectKY Technology Assessment Study. Statistically significant differences (z-test at 95% confidence level) between the two groups are highlighted.
Note: Barriers to obtaining Internet and broadband use are rebased to show as a percent of all adults.
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Uses for the Internet:

Marshall County
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Source: 2005 ConnectKY Technology Assessment Studly.
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